An Analysis of the Mechanism of MNCs Global Produciton Networks in the Automotive Industry by 胡嘉
学校编码：10384                              分类号_______密级______ 









An Analysis of the Mechanism of MNCs Global Production 
Networks in the Automotive Industry 
 
                        胡  嘉 
   
指导老师姓名：林季红 教授 
 
专  业 名 称：世 界 经 济 
 
论文提交日期：2007 年 4 月 
 
论文答辩时间：2007 年  月 
 
学位授予日期：2007 年  月 
 
                        
  答辩委员会主席：___________ 
                         评     阅   人：____________  
 
 



























































  1、保密（ ），在   年解密后适用本授权书。 




作者签名：      日期：  年 月 日 


























































The dissertation consists of an introduction and five chapters. 
Chapter 1 includes a brief survey of the theoretical literature concerning the 
development of global automotive industry which can be categorized: the one is about 
the developmental trend of whole automotive industry and the strategy of automotive 
multinational companies; the other is about national automotive industry. Then brings 
forward the research angle of this dissertation, i.e. the theory of Global Production 
Networks.  
Chapter 2 summarizes the theory of Global Production Networks (GPNs), then 
integrates the status and characteristics of the global automotive industry into it, then 
analyses the configuration and characteristics of the Global Production Net of the 
automotive multinational companies. 
 Chapter 3 analyses the cautions of the development of the Global Product Networks of 
automotive multinational companies. The cautions include the technology transform of 
automotive industry, the change of automotive customer market, the adjustment of the 
strategy of the automotive multinational companies. The development of the GPNs of 
the automotive industry is because of the emergence of new competitive environment, 
the firms will adjust their strategy and their relationship according to the new 
environment, then their feedback will also affect the competitive environment. They 
influence each other, which boost the development of the GPNs of the automotive 
multinational companies. 
Chapter 4 analyses the cases of development of the GPNs of automotive multinational 
companies. This chapter mostly discusses the relationship of the supply chain of 
Japanese, American and European automotive industry. This chapter makes use of the 
cases of Toyota in the American market, GM in the Chinese market and Bosch in the 
world to explain Japanese, American and European automotive multinational companies 
how to develop their GPNs.  
Chapter5 analyses and compares the common grand and differentia of the development 
of the GPNs of the Japanese, American and European automotive multinational 
companies, and analyses what we can learn from them. 
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20 世纪 90 年代以来，发展中国家汽车新兴市场的出现成为全球汽车产业的亮
点和未来发展的希望。Humphrey 和 Memedovie(2003)以中国、印度、墨西哥、东
盟四国（印度尼西亚、马来西亚、泰国和菲律宾）、阿根廷、巴西和中欧国家（捷
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